
 

Greetings from the Arts Leadership Program! 

Remember I said I’d be sending you opportunities from time to time for various summer and 
post graduate opportunities?  Here’s another fantastic offer!  ALP graduate Carey Fitzpatrick is 
currently the Marketing Manager for Creative Design at the Houston Symphony Orchestra .  
They are looking for someone to become part of their dynamic team and fill a post-graduate 
position as a Marketing Intern starting in August or September of 2008 with a full year 
commitment.  A complete description of the internship and a link to the Houston Symphony 
website is listed below.  Interested students or alumni should contact me directly to let me 
ËÎÏ× ÉÆ ÙÏÕȭÒÅ ÉÎÔÅÒÅÓÔÅÄ ÁÎÄȾÏÒ ÈÁÖÅ ÁÄÄÉÔÉÏÎÁÌ ÑÕÅÓÔÉÏÎÓȢ   Should you wish to be 
considered, you will be asked to complete a Post Graduate Intern Application including a résumé 
and goals and provide writing samples.  
 
Leslie 
 
»» Visit the ALP Website today!  
  
Catherine Filene Shouse Arts Leadership Program (ALP)  
Institute for Music Leadership at the Eastman School of Music 
Mailing address: 26 Gibbs Street, Rochester, NY 14604 
Office Location: Miller Center, 25 Gibbs Street, 1st Floor  

Phone (585) 274 -1112  
Fax (585) 274-1047 
http://www.esm.rochester.edu/iml/alp/ 
lscatterday@esm.rochester.edu  

 
 

Marketing Intern, Houston Symphony Orchestra, http://www.houstonsymphony.org/   
Reports to Director of Marketing, Full time position  
 
Summary:  

Provide support to marketing department and customer service managers on a rotating basis in one or 

several areas as assigned.  

 

Essential Job Functions:  

Å Support the marketing and customer service functions in several or many of the following areas, as 

needs at the time dictate;  

 print or broadcast advertising,  

 direct mail development,  

 SymphonE-News and web site marketing,  

 Customer Service Center (box office) scripting and communication,  

 subscription, single ticket and prospect card marketing and reporting,  

 wavelength program (for students and young professionals) e-news, web site and social 

network marketing,  

 group sales administrative support,  

http://www.esm.rochester.edu/iml/alp/
http://www.esm.rochester.edu/iml/ALP.html
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 sales analysis and reporting,  

 database management and fulfillment,  

 archiving promotional materials,  

 developing and administering procedures and processes,  

 creative design, and  

 merchandising including three-sheets.  

  

Å Perform additional duties as required by the Houston Symphony Society.  

 

Qualifications:  

 Bachelorôs degree required.  

 Conceptual understanding of marketing helpful.  

 Strong interpersonal, communication and organizational skills. Writing skills must be superb.  

 Passion for and working knowledge of classical and popular music preferred.  

 Computer word processing and spreadsheet expertise preferred.  

 Must demonstrate an ability to prioritize and work well under pressure, with attention to detail 

including good proofreading skills.  

 Eagerness to learn and ability to work in a strong team environment.  

 

Physical Requirements:  

Bending, stooping, sitting, and sometimes lifting up to 20 pounds. 
 


